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w h o  w e  a r e



Alphabet Soup Australia Pty Ltd is a graphic design, typography and photography business  

owned by Veronica Gillmer and situated in Sydney, Australia.

Established in 1991, Alphabet Soup is well versed in caring for a job from inception to delivery  

and works closely with clients to achieve great results with close attention to detail and  

personalised service.
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We enjoy designing prospectuses, corporate capability brochures, annual reports, corporate 

identity, stationery, catalogues, packaging, press and magazine advertisements, website design  

and construction – and the photography for your project. 

Alphabet Soup is an in-house, full finished art studio and we can also look after your print 

management requirements.

These are some of our awards.

NGINA Awards, Best Newsletter - 2013

Schools Prospectus Competition Silver Award - 2006

National Trust Heritage Award, 2000 Bushfires CD and Booklet - 2006
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Our work covers a broad range of graphic design and production areas and produce print, 

packaging, outdoor displays, websites, press and magazine advertisements, direct mail brochures 

and photography.  Social media is fast becoming an important aspect which needs to be addressed 

in the digital world, however, we like to keep it in perspective and not get lost in the hype.

Digital ePublishing is also fast-growing in the graphics industry and we are happy to offer our 

services in this area. 

Diagram A

T H E  Q U A R T E R L Y        P A G E  T E N

Footnote 1  
All data are to 30 June, unless otherwise stated. 
Information relating to the Endowment is sourced 
from the annual reports covering the years 2000 to 
2009. Information relating to the 2010 year comes 
from a press release issued by the Yale University 
Office of Public Affairs dated 24 Sept 2010. Additional 
information comes from David F. Swensen, Pioneering 
Portfolio Management: An Unconventional Approach 
to Institutional Investment.  
For convenience, the Endowment will also be referred 
to as Yale.

Footnote 2  
Charles Ellis is the former managing partner of the 
investment consulting firm, Greenwich Associates,  
and in 1975 authored ‘The Loser’s Game’, a seminal 
article which highlighted the dilemma of active  
equity management.

Footnote 3 
Endowment Report 2000, p.3 

Footnote 4 
Endowment Report 2005, p 3. See also “Lunch with 
the FT: David Swensen”, Financial Times, 8th Oct, 
2009, where Swensen – Yale’s Chief Investment 
Officer – emphasises the importance of the character 
and quality of people in selecting outside managers.

Footnote 5 
For a detailed discussion of Yale’s management 
of private equity see Josh Lerner, Yale University 
Investments Office: August 2006, Harvard Business 
School, May 2007, p 9 -13.

© Photographs reproduced with kind permission of Yale University

Source: Endowment Report 2002
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Focus On Active Management
Yale actively manages its portfolio.  

As well as altering the asset allocation 

depending on the return/risk opportunities, 

it appoints active money managers in the 

various asset classes; except for fixed 

interest, which is managed in-house.  

It focuses its active management  

efforts on less efficiently priced asset 

classes and uses less aggressive, 

diversified approaches for more  

efficiently priced assets. A glance at the dispersion of active 

management returns across various 

asset classes shows why Yale takes this 

approach (see Figure 1). The spread of 

returns is much larger for less efficiently 

priced asset classes, such as, private 

equity – leveraged buyouts and venture 

capital – than for highly liquid, market-

traded securities such as US fixed interest 

and US large cap equities. Manager Selection: 
Due Diligence in extenso

Manager selection is crucial, especially 

in the less efficient asset classes. 

Yale is well aware of this and spends 

considerable effort in both manager 

selection and ongoing maintenance of the 

relationship. In the words of the Chairman; 

“Yale strongly favors long-term continuing 

commitments to very carefully chosen 

managers, often at an early stage in their 

development. As a result, serial capital 

additions to each manager’s mandates 

are frequent and turnover among Yale’s 

manager relationships is quite low.

“Yale’s process for selecting managers 

is unusually rigorous, partly because 

the Investments Office staff is so well 

experienced and so in touch with the 

markets; partly because extensive 

‘due diligence’ contacts are made; and 

partly because Yale selects only those 

managers who demonstrate considerable 

strength on several criteria; investment 

skills; organisational coherence; clarity 

of business strategy; appropriate fees 

and incentives; and, most importantly, 

personal and professional integrity.” 4  

Yale’s Record The ‘Yale Model’ has had wide attention 

because of the Endowment’s stellar 

investment results; an annualised return 

of 13.1% over the 20 years to June 2010, 

well ahead of the average endowment’s 

return of 8.8% per annum. 
A closer look at the investment record 

reveals;
n the importance of private equity

n consistent out performance in each 

asset class

T H E  Q U A R T E R L Y        P A G E  S I X

Figure 1: Dispersion of Asset Class Returns
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p r i n t

ONNET BAY PUBLIC SCHOOL is a modern, well-resourced primary 
school in a beautiful bushland setting. 

The school has excellent facilities including a large hall, an 
outstanding library, an on-site preschool and adjacent Before and  
After School Care centre. There are two large playgrounds with room 
to play and learn. Every classroom has an Interactive whiteboard and 
is air-conditioned.

Quality teaching takes place every day with students involved in 
interactive learning through a variety of media and computer based 
technologies. Core learning in Literacy and Numeracy is supplemented 
with a diverse range of programs including ballroom dancing, learn to 
swim, dancing and art for all ages. 

Student welfare programs support students to make our school a 
happy and safe place for all. 

B BONNET BAY PUBLIC SCHOOL
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of 13.1% over the 20 years to June 2010, 
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Figure 1: Dispersion of Asset Class Returns

Nurturing our students

Our school is large enough to provide a myriad of 
opportunities while being small enough to ensure we 
know each individual student.

Lugarno enjoys a remarkable culture of achievement and 
this is reflected in our excellent results. We are proud 
of the fact that our students achieve highly in university 
based tests and often exceed regional averages in 
nationwide testing. 

We ensure a safe and happy learning environment  
through our proactive approach to student welfare.

Our students have many opportunities

While the teaching of literacy and numeracy is the 
cornerstone of learning for our students, the school 
provides a broad, comprehensive education. 

Through its diverse curriculum, Lugarno  Public School 
contributes significantly to the development of skills in 
areas we regard as crucial to the all-round education of 
our students. These areas include;  sport, creative and 
performing arts, student leadership, social interaction  
and technology.

Lugarno Public School is your local community school. Our school plays a vital role in shaping 

the lives and learning of our students. We share this responsibility with supportive parents, 

carers and the wider community. 

We come to  school  to  learn,  make f r iends  and have fun                   There is  a  lot  to  do at  our  school

Market Review Global Bonds – 
March Quarter 2012

Global bond markets recorded another round of positive returns in the 
March quarter.  The benchmark Barclays Global Aggregate Index (USD 
hedged) returned +1.21% for the period while the Government only 
Citigroup WGBI returned marginally less at +1.03% (USD Hedged).   
For the March year the USD hedged returns for the indices were 6.89% 
and 5.12% respectively.

Despite the apparently good head line results, the March quarter was 
again marked by ongoing volatility in financial markets as investors 
fluctuated between “risk on” buying and “risk off” selling throughout 
the period.  Investors faced competing imperatives, the need for yield/
returns in the near zero interest rate environment versus loss aversion 
as the European debt crisis remained fluid and global economic 
growth mixed.

Moves in Europe to address the Greek debt issue were seen as positive 
and saw the focus of investors shift to stronger than expected US 
economic growth.  Later in the quarter, signs of slowing growth in Asia 
curbed investor enthusiasm a little.

In fact, late March marked a reversal of global euphoria from the  
LTRO and Greek restructuring sugar high of the previous few months. 
By March month end reality had set-in on the European continent 
with the realization that recent policy actions while necessary, were 
not sufficient to resolve the eurozone crisis once and for all.  For the 
first two weeks of March, the world had hung on every piece of drip-
fed information about the Greek restructuring deal, seemingly in the 
hopes that the end to the Greek debt drama would prove cathartic.  
Unfortunately, by the end of the month weak economic data in  
Europe – particularly low indicators coming from the core nations 
– and rising austerity fatigue had highlighted the deeper structural 
problems that remain.  

Meanwhile the U.S. economy remained relatively unfazed by the 
latest iterations of the eurozone crisis with the US Federal Reserve 
acknowledging the recent uptick in the U.S. economy and suggesting 
that another round of quantitative easing was not imminent. The Fed 
also released U.S. bank stress tests, which showed the resilience of the 
U.S. banking system in the face of extreme negative shocks.  That being 
said, the month of March didn’t deliver all good economic news for the 
U.S., critical indicators like new and existing home sales and consumer 
confidence fuelled the debate as to the strength and sustainability of 
the U.S. recovery.

Tony Hildyard
Country Head New Zealand, SVP
tony.hildyard@au.pimco.com
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PIMCO Team – ready set go… at Wayside Chapel

Wayside

Premiers Disaster

Japan Earthquake

Philanthropy NZ

Living Room

Employee Matching

6% 5%

27%

3%
32%

27% Humanitarian

Arts

Employee Matching64%

6%

30%

A Summary of  Char i tab le  Giv ing –  $17,562.52
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P R O D U C T  O F  A U S T R A L I A

Label Off Wine
Margaret River
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CABERNET MERLOT
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Fabric:
Front: Luxury polyester and rayon jacquard.
Reverse: Fine quality cotton and polyester blend.

Care Instructions:
Always wash inside out.
Gentle machine wash (max 20ºC).
Do not soak. Do not wring.
Do not bleach. Rinse well.
Tumble dry inside out on cool setting.
Protect from direct sunlight.
Cool iron on reverse if necessary.
May be dry cleaned.

Made in China for Moyle Fine Linen, PO Box 3121, Norwood SA 5067

Design – Amadeus

Amadeus is available in:
•	 Queen,	King	and	Super	King	size	 

quilt cover sets. (Two pillowcases included)
•	 Europe	Pillowcases	65x65cm
•	 Cushion	30x50cm

George
c o r p o r a t i o n  p t y  l t d

ABN 64 076 367 738

n

Unit 12, 95 Milson Road, Cremorne Point NSW 2090

Postal Address: PO Box 799 Artarmon NSW 1570 Australia

Phone 61 2 9904 5220   Email info@georgecorp.com.au

c o r p o r a t e  i d e n t i t y

p a c k a g i n g
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Margaret River
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CABERNET MERLOT

George
c o r p o r a t i o n  p t y  l t d

ABN 64 076 367 738

n

n
Postal Address:PO Box 799Artarmon NSW 1570AustraliaPhone 61 2 9904 5220

Email pamgeorge99@gmail.com

Pamela GeorgeDirectorMobile  61 (0)417 913 853

•
•

310 Bunnerong Road Matraville NSW 2036 • Phone 02 9311 1783 • Fax 02 9661 4076

Email matraville-p.school@det.nsw.edu.au • www.matraville-p.schools.nsw.edu.au

Old Forest Road 

Lugarno NSW 2210

T  02 9153 9843   F 9534 1337

E  lugarno-p.school@det.nsw.edu.au

www.lugarno-p.schools.nsw.edu.au

ABN 15 372 312 418

C R E A T I N G  2 1 s t  C E N T U R Y  L E A R N E R S

310 Bunnerong Road
Matraville NSW 2036
Phone 02 9311 1783
Fax 02 9661 4076
Email – matraville-p.school@det.nsw.edu.au
www.matraville-p.schools.nsw.edu.au

With Compliments

MATRAVI L LE  P U B L I C  S C H O O L
o p p o r t u n i t y    e x c e l l e n c e    s u c c e s s• •

L U G A R N O
Public School

L U G A R N O
Public School

L U G A R N O
Public School

Old Forest Road 
Lugarno NSW 2210
T  02 9153 9843   F 9534 1337
E  lugarno-p.school@det.nsw.edu.au
www.lugarno-p.schools.nsw.edu.au
ABN 15 372 312 418

Old Forest Road 
Lugarno NSW 2210
T  02 9153 9843   F 9534 1337
E  lugarno-p.school@det.nsw.edu.au
www.lugarno-p.schools.nsw.edu.au
ABN 15 372 312 418

Old Forest Road 
Lugarno NSW 2210
T  02 9153 9843   F 9534 1337
E  lugarno-p.school@det.nsw.edu.au
www.lugarno-p.schools.nsw.edu.au
ABN 15 372 312 418

C R E A T I N G  2 1 s t  C E N T U R Y  L E A R N E R S

C R E A T I N G  2 1 s t  C E N T U R Y  L E A R N E R S

C R E A T I N G  2 1 s t  C E N T U R Y  L E A R N E R S

w i t h  c o m p l i m e n t s

w i t h  c o m p l i m e n t s

w i t h  c o m p l i m e n t s

•
•

310 Bunnerong RdMatraville NSW 2036
P 02 9311 1783  F 02 9661 4076

E matraville-p.school@det.nsw.edu.au

www.matraville-p.schools.nsw.edu.au

Susan OrlovichPrincipal

Irene FarosPrincipal

Old Forest RoadLugarno NSW 2210P 02 9153 9843F 02 9534 1337E  lugarno-p.school@det.nsw.edu.au
www.lugarno-p.schools.nsw.edu. auC R E A T I N G  2 1 s t  C E N T U R Y  L E A R N E R S
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Funded and operated by The Marmalade Foundationwww.lousplace.com.au

A Safe Place for Women

S A V E  T H E  D A T EAn Evening of Advocacy for WomenLou’s Place Presents

A conversation with Elizabeth Broderick, Australia’s Sex Discrimination Commissioner  

and Celia Lashlie, author, social commentator and Ambassador for Lou’s Place,  

moderated by well-known Australian journalist and television presenter Helen Dalley.

Violence Against Women – What can be done to support  

women in the workplace and in our communities?Friday June 16:00pm  - Welcome Drinks7:00pm  - Panel Discussion and Q and A
8:00pm – Conclusion of Formal Programme

8:00pm – 9:00pm   Coffee and Conversation with Speakers, Special Guests and Partners
City Venue TBA Enquiries Pamela Bartlett jasawi@bigpond.net.au 0407 362 419

 
Sally Gibbons sally.gibbons4@gmail.com 0449 978 424

 
Susie Manfred  susie.manfred@gmail.com 0408 207 091

 
Carolyn Rossi cazbowra@me.com 0438 045 360

d i r e c t

w e b

  

KEY
PERFORMANCE
INDICATORS
Learn how to:
n Develop outcome KPIs
n Design KPIs in service level agreements
n Develop KPIs at any organisation level 
n Link corporate KPIs to unit and individual KPIs
n Make performance appraisals outcome-focused

BRISBANE 18 October, 2013 Hilton Hotel
SYDNEY 25 October, 2013 Sir Stamford Hotel
MELBOURNE 1 November, 2013 Windsor Hotel
PERTH 8 November, 2013 Duxton Hotel

Presented by

Dr Graham Kenny
Expert on Performance Measurement
Managing Director of Strategic Factors
www.strategicfactors.com KMS

E DUC AT ION

How to 
Develop KPIs 
That Link to 
Strategy

Includes a fully licensed 
version of  KPI  

scorecard software

SENSATIONAL
OFFER

PLUS
“HOW TO DEVELOP A FLEXIBLE STRATEGIC PLAN  

THAT DRIVES PERFORMANCE”  

held the day before

MODERN

STRATEGIC 
PLANNING

How to Develop 
a Flexible 
Strategic Plan 
That Drives 
Performance

Learn how to:
n Develop strategy for a fast-paced world
n Design a strategic plan that can be easily updated
n Turn strategy into action
n Link your strategic plan to your income statement or budget
n Promote strategic thinking in your organisation

BRISBANE 17 October, 2013 Hilton Hotel
SYDNEY 24 October, 2013 Sir Stamford Hotel
MELBOURNE 31 October, 2013 Windsor Hotel
PERTH 7 November, 2013 Duxton Hotel

Presented by

Dr Graham Kenny
Expert on Developing and Implementing Strategic Plans
Managing Director of Strategic Factors
www.strategicfactors.com KMS

E DUC AT ION

Includes example strategic plan 
that illustrates how to write a 

strategic plan correctly

SENSATIONAL  
OFFER

STRATEGIC
PLAN

PLUS 

“HOW TO DEVELOP KEY PERFORMANCE INDICATORS 
THAT LINK TO STRATEGY”  

held the next day
Funded and operated by The Marmalade Foundation

www.lousplace.com.au

A Safe Place for Women
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http://www.greenwayarchitecture.com.au
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Alphabet Soup Australia Pty Ltd
ABN 95 079 819 293

PO Box 57 Wallerawang NSW 2845
Mobile 0413 058 754

veronica@alphabetsoup.com.au
skype - alphabetveronica

http://www.alphabetsoup.com.au
mailto:veronica@alphabetsoup.com.au
http://www.alphabetsoup.com.au
mailto:veronica%40alphabetsoup.com.au?subject=Hello

